
388JOHN CORNYN 

TEXAS 

WASHINGTON, DC 20510-4305 

May 16,2016 

Chairman Tom Wheeler 
Federal Communications Commission 
445 12th Street, SW 
Washington, DC 20554 

Dear Chairman Wheeler: 

I seek information about the Administration's reported efforts to direct the outcome of a Federal 
Communications Commission (FCC) rulemaking proceeding. On April15, 2016, President 
Obama launched a "new initiative" to encourage the FCC to implement a new technology 
mandate on the development and use of set-top boxes in the nation's multi-channel video 
marketplace. The Administration also issued a pro-competitive executive order to that 
emboldens the FCC to regulate this issue. 

Irrespective of the underlying merits of the FCC's proposal, I am troubled by claims that 
Administration officials are inappropriately pressuring the FCC to pick winners and losers in the 
marketplace. Just last year, concerns about undue political influence by the White House in the 
FCC's rulemaking process triggered multiple congressional investigations. Recently, the 
Homeland Security and Governmental Affairs Committee of the U.S. Senate concluded that the 
White House "bowled over" the FCC's independence and overrode the FCC's normal decision
making apparatus in order to engineer an outcome for regulating the Internet. 1 The Senate 
Homeland Security and Governmental Affairs Committee also found that the FCC refused to 
provide key responsive documents, which suggests that the FCC may have been hiding 
embarrassing information. Furthermore, earlier this year, the Oversight and Government Reform 
Committee ofthe U.S. House of released a report that highlighted serious concerns with the lack 
of transparency at the FCC. 

To better understand the mitigating factors of this situation, I request the FCC's timely response 
to the following requests for documents and information. In addition, because of the FCC's 
recent record of failing to provide full and complete access to information, I request your 
commitment that the FCC will provide timely access to all responsive documents, including: 

1. All records of communications (including, but not limited to: emails, emails with 
attachments, text messages, voice mails, notes, etc) between FCC personnel and 
officials of the National Economic Council, the Council of Economic Advisors, the 
Office of Science and Technology Policy (OSTP), or other offices in the Executive 
Office of the President relating to how consumers access multichannel video 
programming, set-top boxes, including the commercial availability of video navigation 

REGULATING THE INTERNET: HOW THE WHITE HOUSE BOWLED OVER FCC INDEPENDENCE, A Majority Staff 
Report of the Committee on Homeland Security and Governmental Affairs, United States Senate (Feb. 29, 2016). 
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devices, the multichannel video programming market, FCC dockets on this issue (e.g., 
MB Docket No. 16-42, CS Docket No. 97-80), or Section 629 of the Communications 
Act between November 1, 2015, and the present. The FCC should include but not limit 
its response to all such records of communications to or from OSTP official R. David 
Edelman. 

2. All calendar appointments, visitor logs, or meeting minutes referring or relating to any 
and all meetings between FCC personnel and personnel of the National Economic 
Council, the Council of Economic Advisors, the Office of Science and Technology 
Policy, or other offices of the Executive Office of the President that relates in any way 
to the issue of how consumers access multichannel video programming between 
November 1, 2015, and the present, including any appointments related to meetings or 
communications with R. David Edelman. 

3. Any and all FCC records discussing, referring, or relating to the views, preferences, 
recommendations, or advice ofthe personnel working at the White House, the National 
Economic Council, the Council of Economic Advisors, the Office of Science and 
Technology Policy, or other offices in the Executive Office of the President concerning 
the issue of how consumers access multichannel video programming for the period 
November 1, 2015, through the present. 

4. The FCC visitor logs for the period November 1, 2015, through the present. 

5. The travel records (including reimbursements for the use of taxi cabs or other local 
transportation within the Washington, DC metropolitan area) for all travel conducted 
on or after November 1, 2015, for all FCC personnel who have worked on the issue of 
how consumers access multichannel video programming in any way since November 
1, 2015. 

6. All records pertaining to the use of the FCC's vehicles, including logs maintained by 
the vehicle drivers, for the period November 1, 2015, through the present. 

We appreciate your attention to this matter and look forward to your response no later than May 
26, 2016, as this is an extremely time-sensitive matter. If you have questions, please contact 
Claire Sanderson in my office at (202) 224-2934. 
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WASHINGTON

OFFICE OF

TH E CHAI RMAN
June 14,2016

The Honorable John Cornyn
United States Senate
517 Hart Senate Office Building
Washington, D.C. 20510

Dear Senator Cornyn:

Thank you very much for your letter requesting information about the Administration's
role in the Federal Communications Commission's (FCC) current proceeding to update its rules
implementing section 629 of the Communications Act. The goal of this rulemaking is to give
American consumers real choices in how they enjoy the pay-television content to which they
subscribe. More than 280,000 Americans have participated in this proceeding so far, including
the Obama Administration and nearly 200 Members of Congress. I welcome this participation
and believe it reflects the importance of this issue for American consumers.

Background on the FCC's Section 629 Proceeding

Section 629 of the Communications Act, adopted by Congress in 1996, requires the
Commission to promote competition in the market for devices that consumers use to access their
pay-television content ("navigation devices"). On February 18,2016, the FCC adopted a Notice
of Proposed Rulemaking (NPRM) to update the rules implementing section 629.1 The NPRM
proposes allowing device manufacturers and other innovators to develop devices or software that
will give pay-television subscribers new ways to access the content they have purchased. We
took this action because we determined that in the current marketplace, consumers have few
alternatives to leasing set-top boxes from their pay-television providers. A copy of this NPRM
is attached to this letter.

The proceeding we initiated with the February 18 NPRM is a so-called "informal
rulemaking" governed by section 553 ofthe Administrative Procedure Act (APA).2 Also
referred to as "notice-and-comment rulemaking," section 553 requires agencies to publish
proposed rules in the Federal Register and to "give interested persons an opportunity to
participate in the rule making through submission of written data, views, or arguments with or
without opportunity for oral presentation.t"

1Expanding Consumers' Video Navigation Choices; Commercial Availability of Navigation Devices,
Notice of Proposed Rulemaking and Memorandum Opinion and Order, 31 FCC Red 1544 (2016).

25 U.S.C. § 553(c).
3Id.



In addition to comments, the FCC allows interested parties to make written or oral ex
parte presentations to FCC decision makers." Under the FCC's rules, informal rulemakings
governed by section 553 of the APA are considered "permit-but-disclose" proceedings'
Interested parties may make ex parte presentations directed to the merits or outcome of a
proposed rules, but these presentations must be publicly disclosed. In the case of presentations
made by Members of Congress or their staffs or by an agency or branch ofthe Federal
Government or its staff, ex parte presentations only need to be publicly disclosed if "they are of
substantial significance and clearly intended to affect the ultimate decision."?

In accordance with the APA requirements discussed above, the FCC published a
summary of the navigation devices NPRM in the Federal Register on March 16, 2016.7 A copy
of this Federal Register notice is attached to this letter. One day later, on March 17, 2016, the
FCC's Media Bureau announced April 22, 2016 as the deadline for comments in the proceeding,
and May 23,2016 as the deadline for reply comments." A copy of this announcement is attached
to this letter. According to the FCC's Electronic Comment Filing System (ECFS), more than
281,000 comments and ex parte notices have been filed so far in the docket (MB Docket No. 16-
42) ofthis proceeding. In addition to these submissions, the FCC has also received more than
two dozen letters signed by almost 200 Members of Congress expressing their views about the
FCC's proposed navigation device rule.

The Obama Administration's Participation in this Proceeding

One of the submissions the Commission received during the initial comment period was
from Lawrence E. Strickling, Assistant Secretary for Communications and Information and head
of the National Telecommunications and Information Administration (NTIA) at the Department
of Commerce. One of Assistant Secretary Strickling'S statutory duties is "to ensure that the
views of the executive branch on telecommunications matters are effectively presented to the
[Federal Communications] Commission.?"

Writing pursuant to this authority on behalf of the Obama Administration, Assistant
Secretary Strickling'S April 14, 2016 comments expressed his support for the Commission's
NPRM and observed that increasing consumer choice in the navigation device market "holds the
promise not only of reducing costs to consumers, but also stimulating beneficial innovation in

4 The APA defines "ex parte communication" as "an oral or written communication not on the public
record with respect to which reasonable prior notice to all parties is not given, but it shall not include
requests for status reports on any matter or proceeding covered by this subchapter." 5 U.S.c. § 551(14).

547 CFR § 1.1206(a)(1).

647 CFR § 1.1206(b)(3).

7 FCC, Expanding Consumers' Video Navigation Choices: Commercial Availability of Navigation
Devices, 81 Fed. Reg. 14033 (Mar. 16,2016).

8 Media Bureau Announces Comment and Reply Deadlines for Video Navigation Choices NPRM and
Establishes Schedule for Ex Parte Meetings, Public Notice, 31 FCC Red 2072 (2016).

947 U.S.C. § 902 (b)(J).



the features and functions of navigation devices.t"? A copy of these comments is attached to
this letter. At about the same time, President Obama and two of his economic advisors also
made public comments in support of the FCC's proposed navigation device rule. 11

It is not unprecedented for Presidents and executive branch agencies to express their
views about policy matters that are under consideration at the FCC. For example, President
Ronald Reagan personally lobbied one of my predecessors on the FCC's syndicated television
rules, while President Bill Clinton repeatedly urged the FCC - through public statements and
written submissions to the agency - to adopt rules requiring broadcasters to air a minimum of
three hours of educational programming a week. 12

Furthermore, a formal legal opinion issued by the Office of Legal Counsel (OLC) of the
Department of Justice has determined that such communications between White House officials
and the FCC are permissible. In response to criticisms during the presidency of George H.W.
Bush that interventions by senior executive branch officials in FCC proceedings were somehow
improper, OLC examined and published a memorandum opinion on this issue on January 14,
1991.13 The opinion found that it was appropriate for senior White House officials to have ex

parte communications with FCC officials during an ongoing rulemaking proceeding. Even
though the FCC is an independent agency, the opinion found, the President (either directly or
through staff) has the clear constitutional authority to inform the agency of his Administration's
policies. 14 Citing the D.C. Circuit case, Sierra Club v. Costle,15 the memo concluded that "it is
permissible for White House officials to contact FCC Commissioners in an effort to influence the
results of an FCC rulemaking.t''" These communications would need to be publicly disclosed if
they met the "permit-but-disclose" criteria established in the FCC's rules. 17 A copy of this 1991
OLC opinion is attached to this letter.

Conclusion

10 U.S. Department of Commerce, Assistant Secretary for Communications and Information Comments,
MB Docket No. 16-42at 6 (Apr. 14,2016).

11 See e.g., Obama Presses for Open Market for Cable Set-Top Boxes, New York Times (Apr. 15,2016);
Jason Furman and Jeffrey Zients, Thinking Outside the Cable Box: How More Competition Gets You a
Better Deal, White House Blog (Apr. 15,2016), https:llwww.whitehouse.govlblog/2016/04115/ending-
rotary-rental-phones-thinking-outside-cable-box.

12 See e.g., Reagan Role in F.C.C. Case Assailed, New York Times (Feb. 14, 1984);President William
Jefferson Clinton, Remarks at the Children's Television Conference (July 29, 1996),
http://www.gpo.gov/fdsys/pkg/WCPD-1996-08-05/pdfIWCPD-1996-08-05-PgI362.pdf.

13 Ex Parte Communications during FCC Rulemaking, Memorandum Opinionfor the Deputy Counselfor
the President, 15O.L.C. Op. 1.
14 Id at 3, n. 2.

IS 657 F.2d 298 (D.C. Cir. 1981).

16Id at 3.

17 As discussed above, an executive branch ex parte presentation would need to be disclosed if it were "of
substantial significance and clearly intended to affect the ultimate decision."



The Obama Administration's recent contribution to the FCC's navigation device
proceeding was appropriate and constructive and it does not alter the process the FCC will
follow to develop and issue final rules. The APA and the Commission's rules require us to
address the significant issues that commenters raise during the rulemaking and to clearly explain
the rationale behind our decisions. The Commission and its staff are now fully engaged in
examining the important policy issues that the stakeholders have brought to our attention in this
proceeding. It is my hope that the rules we develop through this process will achieve the goal
Congress set for us in section 629 of a navigation device market that promotes competition,
innovation, and consumer choice.

1/Sincerely, . '. I
-P;~~L--

Tom Wheeler
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